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IN RE ASHLEY MADISON CUSTOMER DATA SECURITY BREACH LITIGATION 
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such as dating sites and data breaches will also help qualify impressions to ensure messaging is 

served to the most relevant audience. 

The below charts represent the inventory that will run in support of this notice program. 

75% Reach Option: 

We recommend implementing a 4-week desktop and mobile campaign, utilizing standard IAB 

sizes (160x600, 300x250, 728x90, 300x600, 320x50, 300x50).  A 3x frequency cap will be imposed 

to maximize reach. 

Also included with the digital recommendation is Lotame, a demand management platform 

(DMP), and Integral Ad Science (IAS), an online ad verification and security provider, to provide 

a greater quality of service to ad performance.  Using Lotame, we can learn more about the 

online audiences we are reaching.  Through pixels attached to the creative behind the scenes, 

we collect data on users who are served impressions, who click, and who convert.  Demographic 

profiles can be developed and leveraged for immediate changes in targeting strategies to 

increase the overall performance of digital campaigns.  The insights help us to understand the 

type of user profile that is most valuable to campaign success.  Additionally, with Lotame we 

can create first-party audiences based on site-traffic. 

Integrating with IAS provides another level of safety to ad campaigns.  With the threat of bot-

fraud and questions around inappropriate content, IAS, the leading company in ad verification, 

gives us and our advertisers peace of mind.  IAS analyzes each impression and prevents 

advertisers from fraudulent activity and unsafe content. 

OPTIMIZATION AND CONVERSIONS 

In order to track campaign success, we will implement conversion pixels throughout the case filing 

website to better understand audience behavior and identify those most likely to convert.  The 

programmatic algorithm will change based on success and failure to generate conversions 

throughout the process.  Successful conversion on the Claim Submission button will be the primary 

goal, driving optimizations.   

PRINT 

To identify the best print vehicle for delivering the message to the target audience, MRI was used to 

analyze and filter publications to determine the titles with the highest reach against our target 

Timing ImpressionsDigital Tactic Placement

Programmatic Display/Mobile 4-weeks

Search Retargeting, Category Contextual Targeting, 

Keyword Targeting, Demographic Targeting, Site 

Retargeting, Purchase Data Targeting

11,484,000
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